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1.	 Image: One objective this new logo achieves is increased readability 	
	 compared to the logo it replaces.  The original logo was designed at the 	
	 inception of the ATCB. At that time, the task of getting a new corporation 	
	 up and running was the number one priority, and although the creation of a 	
	 logo was necessary, it was not high on the priority list. 
2. Practicality: ATCB, Inc., like all businesses has seen an increase in   
	 costs associated with printing. The majority of products produced by 	
	 ATCB are print materials: applications, exam booklets, letterhead, 		
 certiýcates, wallet cards, etc. The Board of Directors found that the old 
 	 logo was designed in a manner that contributed to awkward 			
	 design placement and an inability to size the logo so that it was readable in 	
 smaller formats. The new design is much easier to size and ýts standard  
	 printing formats which can help reduce printing and production costs.
3.	 Style: The new logo represents a more modern treatment of the 		
	 corporation’s initials, and is appropriate for an organization that is evolving 	
 to meet the emerging needs of art therapists on the eve of the 21st century.
4.	 Font and Color: The old logo design was created to be used exclusively 	
 in black and white. The application of color proved difýcult to reproduce  
	 in the very small horizontal lines.  Our new logo design will have more 	
 þexibility.
ATCB, Inc. will be changing over all our operational collateral materials as 
well as launching a new web design later this year.  The new Web site will be 
a portal for the public, students, applicants and credential holders - and we are 
very excited to have Red Noodle, LLC as our Web contractor for this project.  
Watch for more details about the Web site debut in the Fall 2007 issue of the 
ATCB Review!

Gayle M. Sutch, ATR-BC, President
ATCB, Inc. Unveils New Logo Design

It is my pleasure to announce that ATCB, Inc. has selected a new logo. After 
much thought, research, and consultation, we have decided to adopt as our 
new logo the horizontal graphic design which debuts on this issue of the 
ATCB Review.  There were many compelling reasons to make this change; the 
following is a brief summary of some of the major points: 
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Stay in the ATCB Loop

Are you feeling out of touch or 
disconnected from the ATCB?  
Have you moved recently or 
do you have a new internet 
provider?  Help us keep you 
in the loop by making sure 
that the ATCB ofýce has your 
current contact information 
– address, phone, and Email!  




